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Grow Together. Win Together
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Practices Enable Direct Brand Marketing

Brands can now bypass TCPA (Telephone Consumer Protection Act)
limits on direct-to-phone marketing by tapping into opt-in programs
run by their wellness center customers.
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Drive Your Sales Growth
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To achieve its marketing objectiv
three powerful technologies.

an‘eutilizes

*  Mobile Advantage App™ - (Persone ized Business Mobile App)

* Mobile Advantage

* Mobile Advantag%

e™ - (Mot ital Content)

| “ fultichann e/ Digital Delivery)
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Mobile Advantage App™ Scan for Sample

Branded per Business
Web-Based, No App Downloading

Easy-to-Navigate User-Interface

Category Customization & Prioritization
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* Personalized Content per Your Business
* Effectively Organized by Category

* Built-in Learning Libraries Through Templates
* Interacts with Existing Websites and Webpages
* Self-Manageable Content

* Focused on Existing Customer Interactions
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Mobile Advantage Digital DeIiveryT‘

* QR Cod | —
° blink *tm ing Text Services, Websites, Socia
dia Po s Email, etc.
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* | Drives Mobile Tl‘raf£|c to K/Iobﬂ itage App & Showcase
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Wellness Center Benefits
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Powerful-affordable marketing program that increases revenues

Access t0 extensive marketing resources and expertise
Improve patient Ibyalty, spending and referrals
Safeguards valuable existing patient relationships.

Proactive (“Push”) advertising keeps patients engaged
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Sponsors Help Practices Succeed and Help
Themselves to Improved Sales & Profits.

Mobile Advantage Is Designed to Grow a Wellness Center’s Patient Base, Increase
Loyalty, and Improve All Aspects of a Wellness Center Business
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Bac to Wellness
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emq.u Provide Customer Referrals & Furiél‘i'ﬁg*for‘Program Infrastructure

Moblle Advaﬂe Advisors Formalize Prospect Relationships

Mobile Advagttagejﬁdwsors Provide Sponsor & Center Training/Support
‘T_L j‘
Automated ° Staggered” Quarterlyﬁampalgns

One Campaign Dedicated to Referral-Marketing

Real-time Dashboard Analytics for Centers/Sponsors
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