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Grow Together. Win Together
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Med Spas Enable Direct Brand Marketing

Brands can now bypass TCPA (Telephone Consumer Protection Act)
limits on direct-to-phone marketing by tapping into opt-in programs
run by their med spa clients.




Scalable, Growth Opportunity for Brands

Average Clients per Med Spa = 2,000 (per ChatGPT)

1,000 Centers = 24,000,000 Annual Advertising Impressions
Unlock Direct Access to Consumer’s Cell Phones for First Time
Piggy-back on Existing Provider Relationships

You Sponsor the Connection. They Drive Your Sales Growth
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To achieve its marketing objectlvewNAdvantage utilizes four
powerful technologies.

Mobile Advantage App™ - (Pe&llzed Business Mobile App)

Mobile Advantage Sho Business Digital Content)

Mobile Advantage " - (Loyalty Program)

Mobile Advantage Digital [ \ — (Multichannel Digital Delivery)
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Mobile Advantage App™ Scan for Sample
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Branded per Med Spa
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Web-Based, No App Downloading s oo %”*“’

Easy~to-Navigate User-Interface

Category Customization & Prioritization
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Mobile Advantage Showcase™

Personalized Content per Your Business
Effectively Organized by Category

Built-in Learning Libraries Through Templates
Interacts with Existing Websites and Webpages
Self-Manageable Content

Focused on Existing Client Interactions
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Medical Weight Loss Programs

VI0BILEADVANTAGE

PartnerPower —=



Sponsors Help Med Spas Succeed and Help
Themselves to Improved Sales & Profits.

Mobile Advantage Is Designed to Grow a Med Spa’s Client Base, Increase Loyalty,
and Improve All Aspects of a Med Spa Business
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Ad Placements
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